2007 Marketing Conference— Las Vegas

Out of Box Ways to Present Data:

PERCEPTUAL MAPS

January si, 200/

5:00 a.m. — 915 a.m.



Perceptual Maps: How It Works

« Bi-annual Consumer Market Study
e Conducted by MORI

« Malil Survey

 Image Rating Measurement

e Correspondence Analysis
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Image Ratings of Department Stores

(a1 Tmape Ratines of Department Stores

Using the department stares listad below, please writs in
the number of the ONE store you fesl is BEST described
by each of the statements which fallow.

Department Store Ratings

1. Diflard's 4. Sears 7. Gihar
P § Vemes ™ T~ |
| o e i \ *Six stores listed

b. Mearchandlze has good value for the dolar . .
¢. Hasa good aupplfu! edwertised merchandise .18 Imag es IlSted

d. Good quality merchandise

o Bestamosphrs *Respondents are asked to write in

f. Firsat to introduce new fashion rends

g, Prices are compatilig with other sloms

h. A prestige store

i, Store with most meaninghl sales & markdowns
| Good exchangerakm policy

b Expenaive

I Store makes it sasy 1o find what | want

m. Good selection of brand-nama marchandisa

n. The store you shop most for women's clothing &
intimate apparel

0. The siore you shop moet for man's diathing

P The stora you shop mast for childran's dething

g. The stora you shop most for cosmatics &
fragranc

24 Communications

r. Tha atora you shop most for small hougawaras
auch as dishaa & gllverwara

We Jollies Eastern lowa



Image Perceptual Map: Department Stores

16 Cou nty Area Shop most for cosmetics/fragrances 4
Total Adults = 443,400

YOUNKERS @

Shop most for housewares¢

First for fashion trends ¢

Shop most for women's clothes ¢
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Image Perceptual Map: Department Stores

Linn Coun ty Area Shop most for cosmetics/fragrances ®
Total Adults = 152,000

YOUNKERS

Shop most for housewares ¢

ON MAUR
DILLARD'S JC PENNEY] KOHL'S
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Image Ratings of General Merchandise Stores

18 Tmage Ratings of

Cieneral Merchandise Stores

Using the discount siores listed below, please write in the
number of the OME stora you feel is BEST describad by
each of the statemants which follow,

g KRR General Merchandise Store Ratings
o — <21 stores listed
2 et o e +18 images listed

e P *Respondents are asked to write in

©. Has a good supply of advertised merchandise

d. Good quality merchandlse
_ @&, BHestatmosphers
1. First o insrocuce naw fashion trends
. Prices are compelititve with othar stores

. A prestige siore

. Good exchangea'ramim policy

a
h
. Store with most meaningiul sakes & markdowns
I
k. Expensive

I. Store makes it essy to find what | want

m. Good salection of brand-name merchandise

n. The store you shop most for women's clothing &
intirmate apparsl

©. The store you ahop most for men's clothing

P- Tha &tore you shop most for childran's clothing

g The siors you shop mast for cosmetics & Communications

fragrances
We gulise Eastern lowa

r. The store you shop most forsmall housewares
such as dishes & siverwars




Image Perceptual Map: General Merchandise Stores

16 County Area DOLLAR GENERAL 4
Total Adults = 443,400 @ THIESEN'S

Knowledgeable salespeopl@ ¢, HOBBY LOBBY

@ DOLLAR TREE STORE

PAUL'S DISCOUNTg,

FARM & FLEET &
# BIGLOTS
BEN FRANKLIN & ool
SAM'S CLUB @ ® & FAMILY DOLLAR STORE
SHOPKO ¢
MICHAEL'S ONLY DEALS®

Easy to find what | want
Good quality @ ¢

K'S MERCHANDISE
UESDAY MORNING

BED, BATH & BEYOND e
SRS RS AL-MART/SUPERCENTER

KMART/BIG

GORDMAN'S

SMULEKOFF'S
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Image Perceptual Map: General Merchandise Stores

Linn County Area DOLLAR GENERAL &

Total Adults = 152,000 BIG LOTS’
FAMILY DOLLAR STORE 4
SHOPKO @

| @ THIESEN'S Good value ¢

MICHAEL'S @ ¢ HoBBY LOBBY :
Knowledgeable salespeople ¢ SRRSO PﬁJL S DISCOUNT
2

TUESDAY MORNING 4 . Most meaningful sales ~ ONLY DEALS

SAM'S CLUB
K'S MERCHANDISE

FARM & FLEE

AL-MART/SUPERCENTER

BEN FRANKLIN
SMULEKOFF'S BED, BATH & BEYONT
BED, BATH & BEYOND KMART/BIG

ARGET/SUPER

GORDMAN'S
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Image Ratings of Grocery Stores

(A Garowery Store Inues

Lising the list of stores that tollows, please write in the
number of the ONE store you fesl ks best describad by
each of the statements below,

STORE LIST:
1, Aldi Foods 11, Hy-Yes
2. Big Kmart 12, Jack and il
3. Cub Foods 13, Martin Bros Distribution
4, Dicks 14, New Ploneer Co-op
5 Eagle Country Market 15, Sam's Whdlesale
& Econofaods 16, Sav-A-Lot
7. Express Super Walue  17. Targst Suparstors
A. Fareway 18 Wal-Mart Superstore
9. Food Prida 19, Oriher grecary siore
10. Hometown Foods 20, None of these

____ Bestvariety and sakacsion of goods?
Becet or lowest pricea?
__ Bestadvertised specials?

Bast seleciions ol nasonal brands, such
as thoss advartised on TV or in the newspapar?

_ Mosthelplul & friendly employees?
_____ Besiiccations?

Mot comeanient of longer Rours?

____ Faswest, most convaniant chackouts?
Cleaness, most atracive siores?

Best salaction of ready-made take oul tood?
Wiclest variety of In-store services?

____ Freshest meai?

— Freshest produce?

>

Grocery Store Ratings

»]18 stores listed
/
*13 images listed

*Respondents are asked to write

Communications
We Jollies Eastern lowa




Image Perceptual Map: Grocery Stores

16 County Area
Total Adults = 443,400

ALDIFOODS ¢

& Best or lowest prices
SAV-A-LOT @

4 MARTIN BROS. DIST

SAM'S WHOLESALE

CUB FOODS
ECONOFOODS

EXPRESS SUP VA
HYVEE
JACK & JIL
TARGET SUPER JACK & JILL
DICKS
NEW PIONEER CO-OP BIG KMAR
FOOD PRIDE
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Image Perceptual Map: Grocery Stores

Linn County Area ALDI FOODS
Total Adults = 152,000

@ Best or lowest prices

9 SAM'S WHOLESALE
@ SAV-A-LOT

AL-MART SUPER CUB FOODS

ECONOFOODS
JACK & JIL

EXPRESS SUP VA
ARGET SUPER4 HYVEE

FAREWA

Gazette &O
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NEW PIONEER CO-OP




Perceptual Maps: Advertiser Reaction

It tells the whole story on one page

» It’s better than going through pages and pages
of charts and graphs

» It tells me where | stand in the consumer’s
mind, compared to my competitors

It helps me in planning my branding message

Contact Information:
Jeff Wolff@gazettecommunications.com :O,
Gazette

Director of Research & Advertising Services . . )
Communications

Cedar Rapids, lowa
(319) 398-5871 We Jollies Eastern lowa
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